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Issues which affect
participation in sport

Factors that may make
participation particularly difficult.
Many of the possible barriers to
participation are common to all
user groups

Solutions to barriers faced by
the various user groups are
often very similar and be
solutions for many of the user
groups

The different groups of people
who face barriers to
participation in sport and
physical activity

Further support

@ACS_PE_STAFF »  Ethnic minorities o Free or subsidised

) «  Work commitments
» Retired people

o Lack of facilities sessions

e Families with young
« Cost of equipment « Promote role models

children

e Lack of role models e Free or subsidised

« Single parents

e Children
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» Teenagers

« Lack of transport transport

Lack of motivation o Provide childcare (créche)

« Provide equipment

Disabled o Lack of awareness of
. isable . o
U | q activities e Promotion of activities
. nemploye . - |
. . « Lack of disposable income Arrange sessions during
« Working singles and

« Lack of childcare the day

couple
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Spectatorship Participation Provision
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Media coverage

Popularity of sport

>

Sport is a popular part of the
culture in the UK. There are many
factors which can impact upon the
popularity of sport in the UK

The more people are viewing
sports will increase participation
rates of those sports

Environment

Weather in the UK can impact
upon participation rates. There is
a lack of snow in the UK for skiing

Some sports channels show sport
24/7, this increases participation
in the sports that the media show

Roles models

Positive Roles models increase

participation in the sport. A lack of
role models has a negative impact

More people participate in sports
that have widespread mass
participation

Acceptability

Many people believe boxing
should be banned as it’s
dangerous

Provision varies in the UK. People
cannot participate with little or no
provision or access to facilities

Success for teams

Sporting success inspires people
to take part in the sports such as
GB cycling
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The role of sport in promoting
values

Further support

@ACS_PE_STAFF
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Values which can be promoted through sport

Team spirit

You can gain the feeling of pride and loyalty from being a member of a team which
makes you want your team to do well or be the best.

Fair play

Allows you to show polite behaviour which involves respect for fellow competitors
and playing by the rules.

Citizenship

Allows performers to act in a way that citizens of a country should. This can involve
getting involved in the local community through sport

Tolerance and Respect

DE®

Helps you to tolerate and understand others and show respect to opponents. This
could be respecting different cultures and countries through respecting the national
anthem

Inclusion

Sport allows people to be included within teams and competitions. This can be to
encourage under-represented social groups to get involved in sport

National Pride

Sport develops a sense of pride in the name, culture and practices of a country.
National pride is shown when supporters and performers unite behind their country
when singing the national anthem or wearing country colours

Excellence
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Sport helps to encourage and develop excellence. Performers strive to be the best
that they can.

Olympic and Paralympics

&
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The Paralympics are games for
people with a disability which run
in parallel with the Olympic
games. They are both held once
every four years in the same host
city. Both Olympic and Paralympic
movements aim to represent
similar core values

The Creed

e

Baron Pierre de Coubertin -
Founder of the modern olympics

“The most important thing in the
Olympic Games is not to win but to
take part, just as the most
important thing in life is not the
triumph, but the struggle. The
essential thing is not to have
conquered, but to have fought
well.”

The Symbol The Values

N

Five interlocking rings to represent
the union of the five continents of
the world which take part

3 Olympic values
® Frienship

® Respect

® Excellence
The symbol is closely linked with
all aspects of the Olympics and
Paralympics and reminds everyone
that the brand logo for the
sporting event involves all areas of
the world

4 Paralympic values
® Determination

® |nspiration

® Courage

® Equality
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It is very difficult to control
spectator behaviour and many
spectators do not follow
sporting etiquette

It is common for NBA basketball
spectators to deliberately put
the opposition players off when
shooting free throws

Some sports such as Golf can be
very respectful and quiet when
players are taking their shots

The importance of etiquette and sporting behaviour

Etiquette

@ Sporting behaviour

Etiquette includes the unwritten rules concerning player behaviour. Examples
include kicking the ball out of play when someone is injured. Not walking across

someone else’s putt in golf

Behaving in a way that shows sportsmanship. Involves polite and fair behaviour

while playing in a sporting event.

Reasons for observing etiquette and sporting behaviour

® Performing in a fair way

® Promoting positive values

Keeping yourself and other performers safe
Respecting performers in your own team and on the opposition

Being a positive role model for young children

Sportsmanship

Fair and polite behaviour is also
known as sportsmanship

® Being gracious and respectful
when winning or losing

® Clapping an opposition goal

® Shaking hands before and after a
game

Gamesmanship

When a performer bends the rules.

® Taking a long time to collect the
ball to waste time

® Re-tying shoe laces when an
opponent is about to serve in
tennis

® Grunting loudly when playing a
tennis shot to put off the
opponent

Spectator etiquette

\JJ

Spectators also have unwritten rules
to follow

® Being quiet during rallies at
tennis games

® Respecting an opponents
national anthem

® Staying quiet at the start of an
athletics race

® Staying quiet when a rugby
player kicks a conversion

Progress Vocabulary: /dentify, Define,

, , compare and contrast, sporting links, analyse, evaluate
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The role of sport in promoting
values

FIFAs ‘Football for Hope’

Further support

ECB’s ‘Chance to shine’

@ACS_PE_STAFF

Sport relief
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Initiative and campaigns can
be used to instil certain
values for those taking part.
Often the campaigns try to
show the good that can be
gained by taking part

Premier leagues ‘Creating

CREATING ’
CREATING chances

£10 Sport England scheme to
increase participationin
sport

Started in 2005 as a collaboration between FIFA and ‘street football world’
Funds ‘not for profit’ organisations to encourage social projects for
disadvantaged people

Since 2005, has aimed to ensure that cricket is played in states schools.
Aims to bring cricket to thousands of inner city children

Help develops social cohesion, teamwork and respect and reduce anti-social
behaviour

Annual campaign encourages people to get active and raise money for
vulnerable people
Intended to help those people live happier, healthier, safer lives

Education - including the Premier league reading stars
International initiatives - including Sport relief and premier skills
Health - including Premier League health initiative

Community cohesion - Premier league into Work initiative
Participation - Premier league schools tournament

Increase the participation rates of women

‘This Girl Can’ programme is funded by the National lottery and is developed
by Sport England

Aims to allow women to overcome the fear of being judged and make

the choice to take part in physical activity

Sports initiatives to break down barriers

Kick it out Respect campaign

Barrier to be broken: Barrier to be broken:
Racism Abuse to referees in football

Transforming British tennis together Back to Netball

O
Transform
British Ter
Together

Barrier to be broken: Barrier to be broken:
Cost and accessibility of tennis Age
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Testing methods

DS O ®

#Leve I 2 P E Reasons why PEDs are used Reasons against using PEDs

The role of sport in promoting

values . . .
e To lose weight ¢ Unfair advantage Urine Blood Hair Nail
3 e To mask pain o Suffer long term ill-health
S Drug offences by elite performers
S
Further support E e Increased ability to train ¢ Become addicted
[\
> e Improved recover i
i”; g Y * Damage reputation @ Ben Johnson =) Anabolic steroids
S °
@ACS_PE_STAFF S Improved performance e Harsh consequences when
) e Improve strength caught »
S : .
\g e Pressure to win e Immoral to take PEDs and % Lance Armstrong =) EPO / Blood doping
§ » Belief that others are cheat
& :
,g\ taking them @ Dwain Chambers = Anabolic steroids
g Impact of drug taking on the reputation of sport
GCSE Simplified book < n
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N * Reputation of the sport can be damaged Dwain Millar ey EPO
o
(o]
S e Spectators may question whether the sport is clean and fair
]
2 e People will mistrust the results of the sport @ Justin Gatlin Stimulants
e Spectators think all performers involved in the sport are cheating
Performance enhancing The whereabouts rule
drugs
g
S
Anabolic steroids I
2
g
EPO / Blood doping kS| \_
b
k|
Stimulants .§ Performers must Must notify of a one Must notify of any
§ Is for ou.t.of . inform the authorities hour period in every 24  Notification is via national
@ competition testing of their location to hours so that they can change to normal
(] .
Diuretics E" allow drug testing to be tested organisation/NGB for the
a take place location/routine
sport who inform WADA
Beta Blockers g
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