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UNIT 1: LEARNING AIM A –
Investigate Media 
Products
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LEARNING AIM A –
Assignment

LEARNING AIM A –
Resubmission period.

UNIT 1: LEARNING AIM B –
Explore Media Products

UNIT 1: LEARNING AIM B –
Explore Media Products

LEARNING AIM B –
Assignment

LEARNING AIM B –
Resubmission period.

UNIT 2: LEARNING AIM A: 
Develop Media Production 
Skills

LEARNING AIM A –
Assignment

LEARNING AIM A  –
Resubmission period.

UNIT 2: LEARNING AIM B –
Apply production skills

LEARNING AIM B –
Assignment

LEARNING AIM B –
Resubmission period.

UNIT 2: LEARNING AIM C –
Review own progress

LEARNING AIM C –
Assignment

Cultural Capital: 
Exploring a range of 

media products from 
different eras and 

cultures..

Cultural Capital: 
Allowing pupils the 
chance to explore a 
variety of real world 

brands and their 
inspirations.

Cultural Capital: 
Pupils given the 

chance to be creative 
and work with real-

life external 
companies.

UNIT 1 INFORMATION: An exploration of media 
products such as films, magazines, adverts and 
newspapers with consideration of audience and 
purpose.

UNIT 2 INFORMATION: 
Analysis and re-draft of a 
current media product.


